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MAPKETHHI' HA ETAIIl HAYKOBO-AOCJIIIHHUX 1 AOCJIIHO-
KOHCTPYKTOPCBKHUX POBIT

PosrnsimaroTecss mUTaHHS B3a€MOJli poOOTH ABOX (YHKIIOHAJIBHUX MIIPO3ALTIB
NIANPUEMCTBA, SKI B HAWOUIbLIIA MIpl BIUIMBAIOTh Ha IHHOBALIWHY MOJITUKY
niANpUeMcTBa. 3MiHA B3a€EMOBIIHOCHH Bl KOHKYPYIOUHMX 1 MNPOTHUAIIOYUX 10
TICHOT B3a€MOJI1i HUX PYHKUIN BeJie 70 OUTbII YCHIIIHOT A1SUIBHOCTI MIIPUEMCTBA.

Kpviorcnviu I'K., Ykpauna, Xaporos

MAPKETHUHI' HA 3JTAIIE HAYYHO-UCCIIEJOBATEJIBCKUX H
OIIBITHO-KOHCTPYKTOPCKHUX PABOT

PaccmaTpuBaroTcs BOMPOCH B3aWMOJACWUCTBUS PabOTHl ABYX (YHKIHMOHATBHBIX
NoJIpa3fesieHuii  MPENNpHsITHS, OKa3bIBAIOIIUX OMpEACISAoNee BIUSHUE Ha
WHHOBAIIMOHHYIO TMOJUTUKY MpEeAnpusiTUsi. M3MeHeHHe B3aWMOOTHOIIEHUW OT
KOHKYPUPYIOIIUX U MPOTUBOOOPCTBYIONIUX /JO TECHOTO B3aMMOJCHCTBHUS ITHX
¢byHKUMI BeseT K 0oJiee yCHEeIHON AeATeNbHOCTH NPEANPUITHS.

Kryzhny G., Ukraine, Kharkiv

MARKETING AT THE STAGE OF RESEARCH AND DEVELOPMENTAL
WORKS

Questions of interaction of two functional divisions work of the enterprise
rendering determining influence on an innovative politics of the enterprise are
considered. Change of mutual relations from competing and contradictory before
close interaction of these functions conducts to more successful activity of the
enterprise.
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