WMHcTuTynIMOHAU3AIMs CIIOPTa TPEACTaBIISIET COO0M MPOIECC BOCIPO-
M3BOJICTBA OCOOBIX IPABHJI HOPM, CTpATeTUi MOBEJCHUS aKTOPOB, 3aKOHO]1a-
TEJILHOTO M MHOTO O(GOPMIICHHUS UX CTATYCOB M poJici, popMUpoBaHUs opra-
HU3AIMOHHON UHPPACTPYKTYPHI.

B pa3BuTHH COBPEMEHHOTO MHCTHTYTA CIIOPTA BBIABISICTCS MPOTUBOPE-
YUBOCTh, KOTOpPAsi OTPAKAETCSA B TOM, YTO: C OJHOW CTOPOHBI, COBPEMCHHBIN
COITMAJIbHBIA MHCTUTYT CIIOPTa SIBJISCTCS MEXaHM3MOM YKPCIUICHHS 3I0POBbS,
TPYAOCIIOCOOHOCTH, HCTOYHUKOM ITOJIOKHUTEIBHBIX SMOIMA W 3aKaJIKH BOJIC-
BBIX KA4eCTB; MHCTUTYT CIIOPTa TO3BOJISICT YJIOBJICTBOPUTH CaMble Pa3sHOO0-
pa3Hble MOTPEOHOCTH OOIIECTBA M JUYHOCTEH, B TOM YHCIE, — JUIHOCTECH C
OTrpaHUYCHHBIMU (PUBNYECKUMHU BO3MOXKHOCTSMH; HO, C IPYTOil CTOPOHBI, BBI-
SIBJICHBI OTPHIIATEIbHBIC TEHACHIIMA W HETaTHBHOE BO3JICHCTBHE KOMMEpIIHA-
JW3aIUU CIIOPTa; OTCYTCTBUE YCIOBUW ISl 3aHATHH CIIOPTOM MajiooOectie-
YCHHBIX CJIOCB HACEIICHUS; CHUKCHHE KYJIbTYPHBIX HOPM M IIEHHOCTHBIX HJICa-
JIOB OTIPENICIICHHOM YaCTH CIIOPTCMEHOB.

Minh Lé Duy (Mumns Jle 3yii)
NTY «KhPI»

SOCIAL NETWORK - THE FINAL BORDER OF PROPAGANDA

Before the invention of the radio, broadcasting propaganda kept having
much the same meanings throughout centuries. Public sermons, monument,
painted arts, and the wide use of the printed paper, were all common forms of
propaganda from the medieval time.

However, with the swift technological development of the twentieth cen-
tury, propaganda continuingly received anenormous change. The evolvement
of the radio transmitted information and in particular pictures with movements,
first in cinemas, and then via televisions that ensured moving pictures could be
brought into the home, gave propaganda even greater reach.

The invention and amazingly rapid growth of the internet, however, has
transformed propaganda beyond anything those tasked with its production and
spread in earlier generations could have imagined. The internet is a wilderness
of information. That is, unlike previous forms of disseminating propaganda,
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nearly impossible to control, regulate or officiate. What’s more, with the extent
that we engage with this medium, and use it to spread our opinion and promote
information, we have all become propagandists.

My preferred definition is that of the Jimmy Wales, who wrote that
“Propaganda is a form of communication aimed towards influencing the atti-
tude of a population toward some cause or position.” That means that, when
engaging in social mediaor social network particularly, promoting ideas from
politicians, intellectuals, friends, musicians or corporations through likes,
shares, retweets and more, we are promoting that information and attempting
to influence how people think about these things. How is that not engaging in
the spread of propaganda?

Due to the explosion of social network, the information-generating pro-
cess has been democratized. Whenever we speak our opinion or even sharing
an article on Facebook, Twitter, or any other social media site, we are involv-
ing into propaganda, our pieces of information are manipulated to make those
who read it think about an issue or behave in a certain way conducive to what
we want them to. Corporations have acknowledged this, which is why they
have such an active social media presence. Branding and advertising has be-
come a major aspect of social media for all businesses, with a far greater per-
sonalization to match the needs of consumers. By promoting brands, we are
engaging in issuing propaganda on their behalf.

Social sites has huge potential, which is why in China, for example, they
invent their own social website (or network), Weibo. In the popular revolu-
tions, uprisings and protests across the world in recent years, social media has
played a major part in mobilising, informing and influencing public opinion
and shaping consensus of events from around the world. Modern communica-
tions are utilised by both sides, and it is where the modern propaganda and in-
formation war is fought, in front of a global audience.

However, such a tool is not without its weaknesses. Misinformation reg-
ularly occurs, withfake pictures being used. Social media has the potential to
spread information rapidly around the world. The recent uprising in Egypt has
seen such images, and through other social media such falsehoods are ex-
posedas testament to the times. However, due to the sheer essence of infor-
mation being generated on social media sites, reactions are often instantaneous,
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without any thorough analysis being given. In that way, many people often
unwillingly become propagandists, deceived by the speed at which information
is generated that compels an instantaneous response.

Social network also brings the potential for anonymity, and recently
there have been several stories where accounts have been exposed as deceived,
or deliberately designed for political purposes. Such accounts operate in so
many cases in the black propaganda mould that was seen throughout decades,
deceptive propaganda that was issued under one guise but emanated from an-
other source. This direct parallel demonstrates just how important social media
is in the ongoing information war.

Propaganda has always evolved along with communications technology.
As new ways develop to spread information, so too will they be used to spread
propaganda. As such, the internet may currently be the final frontier, but
there’s no reason not to think horizons will be extended further in future.

Harxuna H.C.
HTY «XIIN»

K BOITPOCY O BJIMSAHUU UHTEPHETA HA )KU3Hb OBLIECTBA

OnHol U3 rIaBHBIX YEPT HAIICH 3MOXU ABJISIETCS MHPOpMaTH3alus 00-
miectBa. Ocoboe MecTo B 3TOM Ipoliecce 3aHUMaeT UHTepHeT. OH MOosIBUIICS B
Halllel XU3HU OTHOCUTEIBHO HEAABHO, U C TEX IOP CTal UIpaTh OTPOMHYIO
pOJIb.

NHTepHeT — 3TO BceMHUpHasi cucTeMa OOBEIUHEHHBIX KOMIBIOTEPHBIX
ceTeil uIsl XpaHeHus u nepenaun uHpopmauuu. Cienys u3 storo, HTEpHeT,
KaK CPEACTBO MaccoBOM MH(pOpMAIIMHN, UMEET OPraHU3allMOHHYIO CTPYKTYpPY H
MEXaHU3Mbl PEryJIMPOBAaHUS NOBEACHUS JIIOAEH, UcCHoyb3yronmx WHTepHeT.
HNHTepHeT, Kak OpraHu3allMOHHasl CTPYKTypa, UMEET CTATyChl U POJIA, HOPMBI
Y LIEHHOCTU. B MHTepHeTe CyliecTByeT cTaTyCcHas M poJieBas CTpyKTypsl. Ha
npuMepe J00ro pecypca BCerjia eCTh Kak MUHUMYM JIB€ POJIU: aIMUHUCTpA-
TOp W MOJb30Baresb. Ha ypoBHE MOJIb30BaTENs] OCHOBHBIM KPUTEPUEM CTpa-
TU(UKAUU SBISIIOTCS HaBBIKM pa0OThI ¢ UHTEpPHETOM. YeM BbIllIe HABBIKU U

yMeHUs ToJib30BaHus IHTepHETOM, TeM O0JIbIlle BOBMOXKHOCTEH OTKPBIBAETCS
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